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GPS Nagpur has 

been a fruitful and 

amazing experience 

for us. This is the first 

time we are exhibiting 

at GPS and it has been 

very helpful to under-

stand the needs of the 

market from the Tier-

II and Tier-III cities. 

Being based in the 

metros, most of the 

technology companies 

limit their reach to the 

primary markets but after attending GPS Nagpur 

and witnessing the quality of buyers attending this 

show, it has been a learning experience for us as 

well. The GPS App is a very exciting and innovative 

concept and it allows us to interact with exhibitors 

and buyers even before the event began. DDP Wetu 

is a digital itinerary building platform where we en-

able travel agents and tour operators to evolve from 

paper-based itineraries to more engaging content.”

Shashank Rana
Chief Enabler-Indian Subcontinent, 
DDP Wetu

This year at GPS 

Nagpur we saw an in-

crease in the buyers 

coming in and newer 

travel agents seeking 

new products. The 

overall experience and 

business leads re-

ceived from this mar-

ket are quite fruitful. 

We have just launched 

Dream Cruises and 

are also showcasing 

products like Norwe-

gian Cruise Line, ClubMed, and Oceania etc.  

Star Cruises has always been a star in the smaller 

cities but we have seen Dream Cruises pick up. The 

Tier-II and Tier-III cities have warmed up to the 

idea of cruising and at shows like GPS we get an 

opportunity to educate and inform travel agents 

who take it further down the line to convert the 

queries into bookings using that knowledge about  

various products.”

GPS has been very 

good for us as we met a 

good number of buyers 

who have the potential 

to promote our luxury 

cruises in the Tier-II 

and Tier-III markets. 

The smaller cities are 

our primary markets to 

sell the high-end cab-

ins. This is not a mass 

market for us but the 

premium market as the  

travellers from the 

smaller cities tend to stay in best accommodations 

thus in terms of revenue generation, the smaller cities 

are better performing for us. GPS Nagpur is the per-

fect platform to engage with the travel agents of cen-

tral India, introduce and update the travel partners 

about various new products and offers and also teach 

them how to convert various queries into actual 

cruise bookings and increase business.”

Khaild Gori
Chief Operating Officer
Ark Travels

Manoj Singh
Country Manager-India
Norwegian Cruise Line

This is the first time NBTC Holland Market-

ing has participated in GPS. We are overwhelmed 

to see the turnout from the Tier-II and Tier-III 

cities at the show. It is encouraging to see large 

number of quality buyers approaching us to know 

more about Holland. The market is already aware 

of the destination but they have not really ex-

plored it to the extent that Holland absolutely re-

quires. GPS is a platform that allowed us to con-

nect with these potential buyers and inform them 

about the varid tourist activities and attractions 

available in Holland for a holistic experience. The 

segment which we see growing most from these 

secondary and tertiary markets is the FIT and lei-

sure travel as many travellers from this region have been visiting other parts of 

Europe. Though Holland has been a part of their itinerary, they wish to now 

increase their days in Holland and explore beyond Amsterdam. We are hopeful 

that progressive growth will come from the Tier-II and Tier-III markets.”

GPS Nagpur has evolved into a very good and 

educational show for the entire travel and hospi-

tality fraternity. We have received very good re-

sponse for all our products be it hotels, airlines or 

even foreign exchange that we are offering this 

year. We have seen a Year-on-Year growth from 

the Tier-II and Tier-III cities and these markets 

have boosted our business. Earlier, the outbound 

market from Tier-II and Tier-III cities was con-

centrated more to the Far East destinations but in 

the last few years we have witnessed a trend that 

travellers are experimenting with newer destina-

tions and looking beyond the ordinary. There has 

been an increase in interest for European destina-

tions, traffic moving to Africa and CIS countries as well. We are presenting our 

new products - FxKart.com which is an online, seamless way of acquiring for-

eign exchange for the agent’s clients and Indifi, which is working capital loan 

for the tour operators.”

Sonia Prakash
Senior Manager,
NBTC Holland Marketing

Arish Khan
Vice President-Sales (India)
Travel Boutique Online

We have been vis-
iting trade fairs very 
frequently in the last 
two years and this is 
the first time when we 
have come to a Tier-II 
city and are trying to 
explore the market 
here. It is very surpris-
ing to see that a so-
called smaller city like 
Nagpur has been able 
to attract some real 
and serious buyers who 
intend to do serious 
business and have high buying potential.  
I believe there is lot of demand for the B2B players  
in these smaller markets and as service  
providers and aggregators, we hope to partner with 
the travel agents in the Tier-II and Tier-III cities to 
do better business.”

Abdul Hadi Sheikh
Chief Executive Officer and  
Co-founder, FxKart

I have attended 
four continuous edi-
tions of GPS and 
though the last edition 
was good, this year the 
show is many shades 
better. We have re-
ceived many queries 
from neighbouring 
states and cities like 
Raipur, Indore, Rajkot 
etc. and the responses 
from Tier-II and Tier-
III markets is over-
whelming. We have 
been focusing on this market for quite some time 
now. Last year we participated in some key cities with 
GPS but this year, after looking at the reach and the 
business leads this platform provides, we are partici-
pating at all six city exhibitions. Our Novotel Nagpur 
is expected to open soon this year and official an-
nouncement will be made sometime in June.”

Rajan Kalra
Director of Global Sales
AccorHotels

We participated 
in GPS last year and 
saw very high poten-
tial from the Tier-II 
and Tier-III markets. 
Thus, we are exhibit-
ing again in this edi-
tion of GPS to explore 
the market further. We 
had the opportunity to 
meet some very seri-
ous business-minded 
travel agents who are 
willing to push the Phil-
ippines aggressively as 
a top destination for the secondary and tertiary  
cities. The travel agents and tour operators  
enquired about various segments like FIT, MICE, 
leisure and group travellers and the business ses-
sions were very fruitful for us as we got to explain 
the various destinations that a travellers can visit in 
the Philippines.”

Pooja Jain
Account Director, Philippines 
Tourism Marketing Office, India
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Earlier we were 
not present in Tier-II 
and Tier-III cities but 
with GPS, we are now 
entering this high de-
mand market. We met 
a lot of buyers and tour 
operators which was 
the key focus for the 
show. We have seen a 
huge demand being 
generated from the 
smaller cities but ap-
parently the operators 
and agents are not 

aware about many companies which provide  
various services. GPS brings all stakeholders  
together.  We have also launched our new  
division called Global Visas which caters to the visa 
requirements of smaller cities. I understood the im-
portance of targeting Tier-II and Tier-III cities  
after this show and this has also given an edge to  
my business.”

This is the second 
time we are exhibiting 
with GPS and this edi-
tion has been better 
than last year. The 
number of buyers and 
clients we interacted 
with this year was be-
yond our expectations. 
We are promoting our 
chauffer driven prod-
ucts in Europe and  
the UK for the  
Indian market. We  
are already working 

with travel partners in cities like Delhi, Mumbai and 
Kolkata but we have also seen an increase in demand 
from Tier-II and Tier-III cities for private tours. 
Hence, we feel it is the right time to explore this  
market and introduce our fleet of vehicles. We  
are participating in all six cities with GPS and  
are hopeful that this exhibition will generate a lot  
of business for us.”

As compared to 

the last edition of GPS, 

this year’s show is bet-

ter organised and has 

also been able to grow 

in terms of new exhib-

itors. The number of 

buyers has also in-

creased and I must say 

that the quality of buy-

ers is better this year. I 

am very impressed 

with the GPS applica-

tion and its primary 

feature of e-exchange of cards which allows me to 

keep in touch with almost 1000 buyers digitally in 

Nagpur alone even after the show. I feel Tier-II and 

Tier-III markets are feeder markets where a  

lot of buyers exist and GPS as a platform helps  

us to connect with those potential travel agents and 

tour operators.”

Praveen Nair
Chief Operating Officer
Cosmo Travel World

Abhishek Verma
Chief Executive Officer
European Tours

Sunil Pal
Sales Manager-Mumbai and Western 
Region, Kuwait Airways

Zanzibar Tourism 

Board is being repre-

sented at GPS for the 

first time and we have 

been warmly received 

by the market here. It is 

very encouraging to 

see the interest in the 

buyers for a new desti-

nation and all those 

who approached us are 

genuine players and 

know what they are 

selling to their clients. 

However, we found out here that there is a lack of 

knowledge and information which we hope to pro-

vide them. Tanzania as a whole received 32,000 Indi-

an visitors in the last two years and Zanzibar in par-

ticular saw a small percentage of that share. We are 

associating with GPS for all its shows as it is impor-

tant to target the secondary and tertiary markets 

apart from the metros.”

We launched our 

product - Hive at GPS 

which saw an over-

whelming response. 

We met over 300 travel 

agents who showed in-

terest in the product 

and I must say the 

group of buyers pres-

ent at GPS Nagpur this 

year are serious busi-

nessmen and are look-

ing for good opportu-

nity to grow 

partnerships. GPS also provided us a platform to con-

nect with B2B aggregators apart from quality buyers. 

We are expecting nearly 5000-8000 users to start us-

ing our platform in the coming week post the show. 

The biggest advantage for travel agents through Hive 

is that they can build their own networks at a closed 

platform and only the users can access the informa-

tion, publish and ask for deals, etc.”

This is our first 
time at GPS Nagpur 
and the response we 
received has been 
overwhelming. The 
networking dinners 
were brilliant oppor-
tunities to meet luxu-
ry travel agents and 
we got many business 
leads to work with 
from this platform. I 
interacted with a lot of 
travel agents from Ti-
er-II and Tier-III mar-
kets and have received 
queries for both our 

properties. There is a knowledge gap amongst the 
agents which we hope to bridge during the B2B ses-
sions. We will be coming up with exclusive promo-
tions and customised offers as per the requirement 
of this market. Our leisure market is very scattered 
and most of the business comes from Tier-II and 
Tier-III cities.”

Jilesh Babla
Director, Zanzibar Tourism 
Promotion Centre

Satish Singh
Founder and CEO
TTW Holdings

Sandeep Raghav
Complex Account Director - Business 
Development, W Retreat & Spa-
Maldives and Sheraton Maldives Full 
Moon Resort & Spa

This is my first vis-

it to GPS. The good re-

views about the event 

last year encouraged us 

to experience the show 

for ourselves. Since we 

offer predominantly an 

international service, it 

was heartening to see 

the variety of service 

providers from travel 

agents, hotels, airlines, 

ancillary travel service 

providers to cruise 

companies exhibiting at the show. It is great to see a 

city like Nagpur receive such good traction and the 

credit goes to the GPS team which has worked so 

hard to network with not just one segment but the 

entire fraternity of travel and hospitality industry. For 

the last one and a half years we have been entering 

into partnerships across the country to provide a dis-

tribution network for the service providers who then 

take the product forward to their clients.”

Karan Punjabi
CEO
Briltime Corp

Cvent is the 

world’s largest software 

event management 

company and this is 

our first edition with 

GPS and we have part-

nered with Jagsons 

Travel. GPS is using 

our technology to run 

the whole event and 

the response has been 

incredible. A whole lot 

of travel companies, 

tour operators, desti-

nation management companies and hotels are repre-

senting at GPS, which as a platform elevated the Tier-

II and Tier-III cities. It gives them some form of 

celluloid where they can come in and get great expo-

sure to what big events look like. This lays the founda-

tion for the tourism and hospitality industry to step 

up the curve. We have got some incredible leads to 

work upon as well and the business sessions have 

been quite fruitful.”

Gokul Bajaj
Manager, Strategic Partnerships, 
Cvent

Global Panorama 

Showcase as a show is 

shaping up well. As its 

fifth edition, there has 

been an increase in 

the number of exhibi-

tors as well as an in-

crease in the quality of 

buyers who attended 

the show. We saw all 

types of buyers from 

small to mid-sized 

tour operators to even 

the good players from 

Central Indian market. Madhya Pradesh, Nagpur 

and Vidarbha are already high inbound markets 

but they are also popular amongst Indian travellers 

as domestic travel destinations. Global Panorama 

Showcase is doing a fine job in connecting  

this market and bringing together a host of  

exhibitors closer to the buyers and it is great  

that agents are getting a chance to visit such shows.”

Amar Attawala
Regional Manager-Western India 
Travel Boutique Online
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This is our first 
time at GPS where we 
are offering a bouquet 
of nine destinations un-
der one platform. The 
Tier-II and Tier-III 
markets are looking for 
standard and value ser-
vices along with reliable 
partners and the re-
sponse we got at GPS is 
tremendous. The event 
is well organised and 
very professionally han-
dled. We are looking 

forward to the potential business from this region as 
the quality of buyers is testament to the fact that the 
agents are looking at serious business.”

GPS is the right 
platform to engage with 
travel agents and tour 
operators from Tier-II 
and Tier-III markets. It 
allows us to take our 
products to the interi-
ors of the country and 
educate the travel 
agents these markets. 
The travellers from 
these markets are de-
manding new destina-
tions but travel agents 
lack proper knowledge 
and awareness where GPS plays a key role to bridge the 
gap between suppliers and buyers. We are now explor-
ing offbeat destinations and niche tourism products.”

We are the organ-
isation which deals with 
cyber security and pro-
vides various services to 
the industries to ensure 
all data is exchanges se-
curely. We are present-
ing at GPS because we 
feel that not just metros 
but even the smaller cit-
ies need to be made 
aware of the threats ex-
isting and have to be ed-
ucated in ways to deal 
with them. It is an excel-

lent platform and we saw many buyers showing interest 
in our products. We offer seamless, secure products to 
run businesses without loss or theft of valuable data.”

We have been at-
tending GPS for the 
last five years. I can say 
that over the years as 
GPS has evolved, the 
market it caters to has 
also evolved with it. 
We have seen GPS 
grow in terms of turn-
over of people, the 
number of travel agents 
who are exposed to 
new products and  
updated about the  
various trends in the 
market. GPS is evolving to be the perfect platform to 
connect with Tier-II and Tier-III markets.”

GPS is a very inno-
vative exhibition and the 
GPS App is very useful 
in contacting existing 
and potential clients. 
We do not need to get 
any literature with us as 
everything is available 
on the App. The buyers 
who visited us are very 
educated and came pur-
posefully to meet us, 
asked us their queries, 
which in my opinion will 
bring in meaningful 

business from the show. We are the DMC for Bulgaria, 
Romania and Serbia. Here at GPS we are offering various 
tourism products for Indian FIT and MICE groups.”

GPS is instrumental 
in creating a communi-
cation channel between 
the service providers 
and various buyers in 
the Tier-II and Tier-III 
cities in an engaging en-
vironment. As we are 
upgrading our visa por-
tal and updating the on-
line visa processing, it is 
important to reach out 
to the clients in smaller 
cities to inform them 
about the changes and 
GPS plays a key part in that process. Here we are able to 
understand the challenges of  these clients in order to 
create seamless channels to provide services directly.”

Gopesh Sharma
CEO, Discover Gujarat (Part of India 
B2B Holiday Consortium)

Adl Karim
Director
Creative Tours and Travels

Nikhil Khandekar
Director
Prevoyance Cyber Forensics 

Virendra Dhar
Vice President-Sales
Travcare

Iva Dikova
Chief Executive Officer, Five 
Directions Group of Companies

Ankur Nath
Director
Murugan Travels
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